

















Turkish Market

Turkey is well known for both its inbound and outbound
tourism. As one of the top ten most visited countries in 2008,
Turkey has a long history as one of the most popular
destinations for travellers coming from all over the world.
However, Turkish consumers are also keen tourists and over 8
million of them travel abroad every year. With 50% of
Turkey’s population under the age of 30, education plays a
large role in the country’s outbound travel trends, as well as
business travel from the 3.5 million small and medium-sized
businesses, sightseeing in Europe and holidays in exotic
destinations.

Country Statistics

Land: 770,760 km?
Population: 71,892,808

Borders: Armenia, Azerbaijan, Bulgaria,

Georgia, Greece, Iran, Irag, Syria

'EASTMEDITERRANEAN INTERNATIONAL
‘TRAVEL & TOURISM EXHIBITION

East Mediterranean International
Travel & Tourism Exhibition

EMITT is a key event for the Turkish travel industry, bringing
together tour operators from all over the country and destinations
from across the globe. The event has grown steadily since its
launch over ten years ago and, in 2009, there were more exhibitors
than ever — an increase of 20% compared with the previous year.
EMITT changes as the market develops, introducing new sectors as
demand grows and, in 2009, the event embraced the world of
health tourism, which was given its own pavilion for the first time.
The new sector proved extremely popular with visitors.

Event Statistics

Launched: 1997 55,000 M? space (gross)
Date: 11-14 February 2010 3,000 exhibitors

Venue: Tuyap Beylikduzu 46 destinations
Location: Istanbul, Turkey 42,500 Visitors

Figures from 2009




Ukrainian Market

A large population and increasing transport links are making
Ukraine a desirable market for many destinations. In 2008,
17 million Ukrainian tourists travelled abroad and they are
following in their neighbours’ footsteps to become known as
big spenders. Over recent years, the government of Ukraine
has placed a larger emphasis on developing its tourism
industry. It is now ranked by the UNWTO as the eighth most
visited country in the world. Ukraine is currently gearing up
for the Euro 2012 football tournament which will be hosted in
the country and will undoubtedly bring the attention of the
world onto Ukraine.

Country Statistics

Land: 603,700 km?
Population: 45,994,288
Borders: Belarus, Hungary, Moldovsa,

Poland, Romania, Russia, Slovakia

U‘H'
Approved I
Ukraine International

Travel & Tourism Exhibition

UITT has established itself as a significant event for the travel
industry in Eastern Europe. Over the years, it has grown steadily,
reflecting the development of the Ukrainian travel industry. The first
two days of the event are traditionally reserved for ‘trade only’
visitors, ensuring exhibitors can hold important business meetings,
whilst also raising their destination’s profile amongst Ukraine’s
travellers. Every year, the event attracts more and more visitors
— in 2009, over 15,000 attended the event — an increase of 18%.

Event Statistics

Launched: 1905 12,500 m? space (gross)
Date: 24-26 March 2010 761 exhibitors
Venue: IEC 71 destinations
Location: Kiev, Ukraine 15,000 Visitors

Figures from 2009




Russian Market

Russia is one of the most sought-after markets in the world in
terms of its tourism potential. Russian travellers are well
known for spending a large amount of money and time on
holiday. According to statistics, Russians made over 36 million
trips abroad in 2008 (up 7% on 2007). However, only around
15% of the population has ever travelled abroad, creating a
huge potential for growth as incomes rise and travel links
increase.

Country Statistics

Land: 16,995,800 km?
Population: 140,702,096
Borders: Azerbaijan, Belarus, China,
Estonia, Finland, Georgia,

Kazakhstan, North Korea,

Latvia, Lithuania, Mongolia,

Norway, Poland, Ukraine

Otdykn
Leisure

Russian International
Leisure & Tourism Exhibition

Leisure is the key travel event for the Autumn. The exhibition
provides an opportunity for destinations and private companies to
promote their services in a different season and target the Autumn / Winter
market. Leisure comprises a dedicated MICE conference, as well as
informative seminars and presentations. The first two days of the
show are reserved for trade visitors only and 79% of those who
attended the event in 2008 were professionals.

Event Statistics

Launched: 1905 8082 m? space (gross)
Date: 22-24 September 2009 600 exhibitors
Venue: Expocentre 78 destinations
Location: Moscow, Russia 15,000 Visitors

Figures from 2008




Kazakhstani Market

Kazakhstan is the ninth largest country in the world. The
country’s participation in the Silk Road project has helped to
boost tourism in the country. In fact, outbound tourism
increased by 15.3% in 2008, and domestic travel increased by
8.2%. The total number of tourism organisations registered in
Kazakhstan increased by 16% in 2008. Other factors affecting
Kazakhstan’s tourism industry are the development of transport
links and the government’s focus on improving the tourism
infrastructure. Currently, around 1,000 tourism agencies are
operating in Kazakhstan and Almaty is scheduled to host the
Winter Asian Games in 2o011.

Country Statistics

Land: 2,669,800 km?
Population: 15,340,533
Borders: China, Kyrgyzstan, Russis,

Turkmenistan, Uzbekistan

ufi

Approved
Event

Kazakhstan International Tourism Fair

KITF is Kazakhstan’s largest exhibition for the travel and tourism
industry. The event is organised in partnership with the Ministry
of Tourism and Sports of the Republic of Kazakhstan. A vibrant and
busy event, KITF is an excellent forum in which to promote travel
services and destinations. A number of additional events, such as
presentations and competitions, held during KITF help to rouse
interest from visitors. In 2009, KITF welcomed new destinations
including: Australia, Mexico, Japan, Jordan, Poland and Slovakia.

Event Statistics

Launched: 2001 8,000 m? space (gross)
Date: 21-23 April 2010 500 exhibitors
Venue: Atakent Exhibition Centre 37 destinations
Location: Almaty, Kazakhstan 15,500 Visitors

Figures from 2009




Russian Siberian Market

Russia is one of the most sought-after markets in the world in
terms of its tourism potential. Russian travellers are well
known for spending a large amount of money and time on
holiday. According to statistics, Russians made over 36 million
trips abroad in 2008 (up 7% on 2007). Travel routes to and
from Siberia have been improving greatly over the last few
years, enabling Siberian citizens to indulge their interest in
unknown destinations. The region boasts over 1,000 travel
companies, with 260 based in Novosibirsk.

Country Statistics

Land: 16,995,800 km?
Population: 140,702,096
Borders: Azerbaijan, Belarus, China,
Estonia, Finland, Georgia,

Kazakhstan, North Korea,

Latvia, Lithuania, Mongolia,

Norway, Poland, Ukraine

Siberian International
Travel & Tourism Exhibition

TourSib is unique as it focuses on the inbound and outbound
tourism market in Russia’s largest region, Siberia. Over the last few
years, it has grown considerably as the region has developed and
its inhabitants have become more curious to see the world. Hot
destinations have proved particularly successful at TourSib, as the
region’s inhabitants look to escape the winter cold. TourSib also
features a section dedicated to spa tourism, a popular sector
amongst Siberian tourists.

Event Statistics

Launched: 1901 4,950 m? space (gross)
Date: 15-17 April 2010 240 exhibitors

Venue: ITE Siberian Fair 14 destinations
Location: Novosibirsk, Russia 3,700 Visitors

Figures from 2009




Azerbaijan Market

Azerbaijan has seen huge economic growth over the last few
years and its economic success is predicted to continue for
the foreseeable future. Steeped in history and culture,
Azerbaijan is a growing tourist destination. The State Tourism
Development Programme aims to increase the number of
tourists in the country to 3 million. The country also has a
sizeable outbound tourism potential, with 1,450 million tourists
travelling abroad in 2007, a figure that was predicted to rise
by 18-21% in 2008. There are over 300 tourist agencies and
associations in operation in Azerbaijan.

Country Statistics

Land: 86,100 km?
Population: 8,177,717
Borders: Armenia, Georgia, Iran,

Russia, Turkey

Azerbaijan International Tourism Fair

AITF is the main event for the travel and tourism industry in
Azerbaijan. The event covers all aspects of the industry and
attracts visitors from all over the Caucasus region. AITF caters for
both trade and consumer visitors and is growing rapidly in line
with the development of Azerbaijan’s tourism industry. In 2009,
the event grew by an impressive 30%, including a large Islamic
delegation who were celebrating Baku’s status as Capital of Islamic
Culture for 200q.

Event Statistics

Launched: 2002 808 m?* space (gross)
Date: 15-17 April 2010 100 exhibitors
Venue: Heydar Aliyev 21 destinations

Sport & Exhibition Complex 7,000 Visitors
Location: Baku, Azerbaijan

Figures from 2009




Kazakhstani Market

Kazakhstan is the ninth largest country in the world. The
country’s participation in the Silk Road project has helped to
boost tourism in the country. In fact, outbound tourism
increased by 15.3% in 2008, and domestic travel increased by
8.2%. The total number of tourism organisations registered in
Kazakhstan increased by 16% in 2008. Other factors affecting
Kazakhstan’s tourism industry are the development of transport
links and the government’s focus on improving the tourism
infrastructure. Currently, around 1,000 tourism agencies are
operating in Kazakhstan and Almaty is scheduled to host the
Winter Asian Games in 2o011.

Country Statistics

Land: 2,669,800 km?
Population: 15,340,533
Borders: China, Kyrgyzstan, Russis,

Turkmenistan, Uzbekistan

Astana International
Leisure & Tourism Exhibition

Astana Leisure is the major event in the year for promoting winter
packages to the Kazakhstan market. The exhibition is organised in
partnership with the Ministry of Tourism and Sports of the Republic
of Kazakhstan. In addition to the international destinations at the
show, Kazakhstan’s regional attractions are well represented. In
2009, the exhibition is timed to coincide with the 18th General
Assembly of the UNWTO, which will be hosted in Astana for the first
time. As a result, the show is expected to increase significantly in
both size and participation.

Event Statistics

Launched: 2004 800 m? space (gross)
Date: 6-8 October 2009 50 exhibitors

Venue: EC "Korme" 12 destinations
Location: Astana, Kazakhstan 5,000 Visitors

Figures from 2008




Costas Markopoulos, Tourist Development Minister of
Greece at

“Russia is a big market. Thousands of Russians visit Greece and there
is a big opportunity for more so our presence at MITT has great
value. Itis an opportunity for cooperation, for commercialisation and
for negotiation”.

Elena Gabdulvalieva, ENIT Italy at

“There is a growing recognition of the huge potential in the
Ukrainian travel and tourism market. The participation at UITT 2009
was very useful to analyse the current situation in the Ukrainian
tourism market, to meet and discuss current issues with Ukrainian
tour operators. UITT has proved a profitable and timely promotional
activity for our company.”

Fabio Guarducci, Tombolo Talasso Resort at

“It was a very productive exhibition with the presence of many
travel agents from all over Siberia — they were all most interested
and | am sure that they will produce good results in the future.”

Nina Aisabakiyeva, Sales & Marketing Director for CIS
Countries, Sunflower Holidays SDN BHD (Malaysia) at

“We were all very pleased with the results of KITF 2009 [...] We were
pleased to see our partners who came to Almaty from different
regions of Kazakhstan to see us and discuss various issues for the
upcoming tourist season [...] I would like to make a special note of
the competence and proficiency of tourists who attended our stand.”

Natalia Goryunova, Etihad Airways at

“It’s the first time that Etihad has exhibited because we just started
to fly to Russia. It's extremely important for us to be everywhere
possible and especially in the second biggest exhibition in Europe.
It’s very successful — we have a queue of people!”

Mladen Falkoni, HTZ Croatia at

“We have been participating in the TOURSIB Exhibition, the leading
exhibition for tourism in the Siberian region, over the last 8 years. In
comparison with last year, this year’s exhibition is more interesting and the
number of visitors increased. It means that the exhibition is developing in
spite of the challenges facing the global economy and tourism industry.”




Imangali Tasmagambetov, Mayor of Astana City at

“Astana is the hub of Kazakhstan’s political, economic and cultural
life. The dynamic city has all the necessary attributes to become
the tourist centre not only of Kazakhstan but throughout Eurasia.
The city is carving a new skyline as the national capital and this
process is being enhanced by the latest architectural techniques
and city planning philosophy. | am sure that this exhibition will
provide a powerful incentive for further development of an
attractive tourist image of Astana.”

Yevgeniy Sergeevich Nikitinskiy, Chairman of the
Committee for the Tourism Industry, Ministry of
Tourism & Sports of Kazakhstan at

“For the ninth time, Almaty is hosting the international tourism fair,
where all regions of Kazakhstan display their prospects for tourism
development and introduce national and foreign travel companies.
Every year, the exhibition has grown in popularity amongst tourism
professionals from Kazakhstan, Central Asia and Europe.”

Sergey G. Kanaev, DTCM Dubai, 2009 Partner
Destination for

“Without a doubt, the spring exhibitions in Moscow (MITT) and
Kiev (UITT) have seen a marked increase of interest amongst travel
trade. The stands of Dubai in Moscow and Kiev, where the emirate
exhibited as a Partner Destination, were visited by 10-15% more
travel trade professionals than last year. There was a noticeable
increase in the number of decision-makers amongst the visitors:
directors and destination managers of travel companies. We also
recorded an increase in the number of tour operators present.”

Alfredo Perez Bravo, Ambassador of Mexico to Russia,
2008 Partner Country for

“Mexico took part for the first time at Leisure 2008 in Expocentre.
We are delighted by the results and are proud to be the Partner
Country of such a great event. Our operators managed to make
important contacts with Russian travel companies and we expect
the tourist flow to increase significantly from Russia to our sunny
and welcoming country”




GROUP PLC

A Trusted Partner

ITE was established in 1991 and
now organises over 180 trade
exhibitions and conferences each
year. The group has a network
of 23 international offices and
employs over goo full-time staff.
The company is proud of its
pioneering spirit and understands
that its success depends on
satisfying the diverse demands
of its customers. ITE’s consistent
growth record in fast-developing
markets combined with a long-term
commitment to high standards of
service means that the company
is a reliable partner for developing
new business.

www.travel-exhibitions.com

Contacts

All International Enquiries
ITE Group Plc (London) e 105 Salusbury Road London NW6 6RG UK

T. +44 20 7596 5083 / 5043 F. +44 20 7596 5102
E. travel@ite-exhibitions.com

Local Sales Offices & Agents
If your company is based in one of the following countries, please contact your local ITE representative:

Germany GiMA (Hamburg) +49 40 235 24 336 hoffmann@gima.de

Turkey EUF (Istanbul) +90 212 291 8310 melisc@ite-turkey.com
China ITE China (Beijing) +86 10 596 043 30 owen.li@ite-china.com.cn
USA ITE North America +1 201 633 47 85 0zge@ite-northamerica.com
Poland ITE Poland +48 61 662 72 42 macczak®@ite-poland.com
India DDP Exhibitions +91 11 237 107 93 ddpexhibitions@ddppl.com
Latin America, Ferias2.com +54 11 4555 0195 info@ferias2.com

Caribbean

ITE Regional Offices
ITE has offices in all countries where the exhibitions take place, providing invaluable local knowledge.

Russia ITE LLC (Moscow) +7 495 935 8126 travel@ite-expo.ru

Russia - East [TE Siberian Fair +7 383 210 62 90 tig@sibfair.ru

Ukraine Premier Expo +38 044 496 86 45 uitt@pe.com.ua

Kazakhstan ITECA +44 207 596 5090 karine.sogomonyan@ite-exhibitions.com

Azerbaijan ITECA Caspian +994 12 4474 774 tourism®@iteca.az





